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XUEREB, J.M. (1999). L'environnement du chercheur. Dans: Raymond-Alain Thietart et al (ed.).
Méthodes de recherche en management. 1st ed. Dunod, pp. 496-510.
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CONFERENCE PROCEEDINGS

NYECK, S., XUEREB, J.M., LADHARI, R. et GUEMARRA, L. (2000). Typologie d'attitudes de
shopping sur Web. Dans: . Montréal: Association Francaise du Marketing (AEM), pp. 619-630.

XUEREB, J.M. (1994). Managing Planned and Autonomous Innovations : A Matched Sample

Comparison. Dans: 2nd International Product Development Management Conference Proceedings.
European Institute for Advanced Studies in Management (EIASM), pp. 679-693.

WRIGHT, R. et XUEREB, J.M. (1994). Organizational Revitalization within a Knowledge-based
Approach of the Firm. Dans: Proceedings of the Second International Symposium on the
Management of Industrial and Corporate Knowledge. Institut International pour |'Intelligence

Artificielle (111A), pp. 113-124.

XUEREB, J.M. et DONADA, C. (2006). The Moulin Rouge: From Glory to Brankruptcy. Dans: 2006
ASAC. Case Track Proceedings. Laurier Business and Ecnomics & Pearson Education Canada, pp.

341-374.

XUEREB, J.M., NYECK, S., PARADIS, S. et CHEBAT, J.C. (1994). Tendances a innover des
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