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CAREER

FULL-TIME ACADEMIC APPOINTMENTS

2002 - 2005-08-31 Assistant Professor (ESSEC Business School France)

2005 - 2010-08-31 Associate Professor (ESSEC Business School France)

2010 - Now Professor (ESSEC Business School France)

OTHER ACADEMIC APPOINTMENTS

2005 - 2005-08-31 Visiting Professor (Graduate School of Business Administration, Keio University
Japan)



2004 - 2004-04-30 Visiting Professor, Department of Management Sciences and Decision Making 
(Tamkang University China)

2003 - 2003-07-31 Visiting Professor (Graduate School of Business Administration, Keio University
Japan)

2001 - 2002-08-31 Visiting Professor (ESSEC Business School France)

2019 - 2020-08-01 Hindustan Unilever Visiting Faculty at IIM Calcutta 2019 - 2020 (Indian Institute
of Management Calcutta India)

2016 - 2020-04-16 Founding Director of ESSEC-Bocconi Executive Masters in Luxury
Management (ESSEC Business School France)

2020 - 2026-08-31 Founding Director of ESSEC-Parsons Executive Masters in Luxury
Management (ESSEC Business School France)

2010 - 2015-08-29 Visiting Professor (Indian Institute of Management Ahmedabad India)

2010 - Now Visiting Professor (Mannheim Business School Germany)

2017 - Now Visiting Professor (Graduate School of Business Administration, Keio University
Japan)

2008 - 2010-02-28 Director of ESSEC-IIMA Global Management Program on Luxury & Retail
Management (Indian Institute of Management Ahmedabad India)

2009 - 2013-09-30 Associate Dean and Director, Global MBA Program (ESSEC Business School 
France)

PROFESSIONAL APPOINTMENTS

2000 - 2001-01-31 Internship, in France with HR & Integration Department, Cement Division.
(Lafarge France)

1998 - 1998-06-30 Summer Placement. I was responsible for designing a Human Resource
Information System (HRIS) for their offices at Mumbai and Delhi, India (STAR
TV India India)

1995 - 1996-12-31 Executive, Program Co-ordination & Administration at ZEE Education, a
subsidiary of ZEE Telefilms Ltd., Calcutta and Mumbai, India (ZEE Education 
India)

1997 - 1997-06-01 Sr. Executive, New Business Development (Globsyn Technologies Ltd. India)



PUBLICATIONS

PRESENTATIONS AT AN ACADEMIC OR PROFESSIONAL CONFERENCE

SOM, A. (2022). Compagnie Financière Richemont SA: From Hard-Luxury to E-Commerce. Dans:
2022 North American Case Research Association Conference. Ontario.

SOM, A. (2023). Blue Don: To diversify or not to diversify a Mexican Tequila Brand? Dans: 24th
Annual International Conference of the Global Business and Technology Association. Prague.

SOM, A. (2020). Growth and Sustainability in Global Markets: Richemont’s Foray into Luxury E-
Retail. Dans: 2020 Global Business and Technology Association (GBATA).

ASAKAWA, K. et SOM, A. (2005). Managing R&D in Asia: Opportunities and Dilemnas for Foreign
Firms.

SOM, A. (2018). Shaping the Next Wave of Globalization: The Case of TASAKI. Dans: 20th
Anniversary Annual International Conference on the theme Shaping the Next Wave of Globalization:
Using Current Trends to Reconnect with Markets and Create Value (GBATA 2018).

SOM, A. (2018). Wearable Technologies, Sustainability and LuxuryvBrands: The case of Vacheron
Constantin. Dans: Bridging Asia and the World: Searching for Academic Excellence and Best
Practice in Marketing and Management 2018 Global Marketing Conference.

SOM, A. (2019). Ssense: Pioneering e-Commerce in the Luxury Industry and Vacheron Constantin.
Dans: 36th World Association for Case Method Research & Application (WACRA) Summer
Conference.

SOM, A. (2017). Agnès b.: From Fashion to Lifestyle. Dans: 2017 Global Fashion Management
Conference.

SOM, A. et PAPE, N. (2015). Brand and Line extensions: An Empirical Study from the New Age
Industry. Dans: 2015 Global Fashion Managment Conference.

SOM, A. (2017). ELLTA Conference 2017. Dans: 4th International Academic Conference of ELLTA
2017.

SOM, A. (2015). Growth & Performance: The Case of the Luxury Industry. Dans: 3rd International
Research Conference on Applied Research in Business, Management, Economics and Finance.

SOM, A. (2016). SABMiller: Expansion in Latin America. Dans: 33rd International Conference the
World Association for Case Method Research & Application (WACRA).

SOM, A. (2016). Strategic Response in Building Consumer Lifestyle Brand in China: the Case of
BMW. Dans: 2016 Global Marketing Conference.
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SOM, A. (2017). Strategic Response of Porsche to Changing Environment in China. Dans: 19th
Annual International Conference of the Global Business and Technology Association.

SOM, A. et PAPE, N. (2015). What are the Drivers of Brand Extensions in the Luxury Industry ?
Dans: Global Business and Technology Association Conference 2015.

WORKING PAPERS

SOM, A. (2003). Bracing Competition through Innovative HRM in Indian Firms:Lessons for MNEs.
ESSEC Business School.

SOM, A. (2002). Role of Organizational Character During Restructuring: A Cross-cultural Study.
ESSEC Business School.

CERDIN, J.L. et SOM, A. (2003). Strategic Human Resource Management Practices: An
Exploratory Survey of French Organisations. ESSEC Business School.

SOM, A. (2003). Strategic Organizational Response of an Indo-japanese Joint Venture to India's
Economic Liberalization. ESSEC Business School.

SOM, A. et CERDIN, J.L. (2003). Vers quelles innovations RH dans les entreprises françaises.
ESSEC Business School.

SOM, A. et BOUCHIKHI, H. (2003). What Drives the Adoption of SHRM in Indian Companies?
ESSEC Business School.

PRESS ARTICLE, VIDEO OR OTHER POPULAR MEDIA

SOM, A. (2006). Double Standards. Business Standard.

SOM, A. (2015). Nokia buys Alcatel-Lucent: Together, Will These Two Struggling Firms Enable the
Connected world? ESSEC Knowledge.

SOM, A. (2013). You won't buy a luxury good if it's not made in France or Italy. Live Mint, pp. 1-1.

SOM, A. (2008). Flexibility, Receptiveness and Governance. Business Digest, pp. 5-6.

SOM, A. (2008). Souplesse, écoute et gouvernance au coeur de l'excellence RH. Business Digest,
pp. 19-20.

SOM, A. (2013). Logic Behind BRIC's Love for Luxury. Business Times, pp. 23.

SOM, A. (2007). On the Prowl: Bidding for Indian Skies. Times of India, pp. 27.
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SOM, A. (2020). Cyclicality, coronavirus and consumers of the Luxury Industry. ESSEC Knowledge.

SOM, A. et BLANCKAERT, C. (2015). Face à la crise, les stratégies divergentes des marques de
luxe. La Tribune.

SOM, A. (2013). The Luxury Guru. The Black Book, pp. 16-17.

SOM, A. (2017). What luxury brands look for in their managers. ESSEC Knowledge.

SOM, A. (2017). What lessons can family businesses learn from the luxury industry? Part 1. ESSEC
Knowledge.

SOM, A. (2017). Luxury and the power of enigma. ESSEC Knowledge.

SOM, A. (2017). How emerging luxury brands can go-it-alone internationally. Luxury Daily.

SOM, A. (2017). Can emerging luxury brands compete with the old guard? Luxury Daily.

SOM, A. (2017). How European and American brands navigate the transcontinental luxury divide. 
Luxury Daily.

SOM, A. (2017). What lessons can family businesses learn from the luxury industry : Part 2. ESSEC
Knowledge.

SOM, A. (2017). When a vision serves a purpose. Linkedin.

SOM, A. (2017). Why luxury marketing does not need to be data-driven. ESSEC Knowledge.

SOM, A. (2017). The luxury nomad. ESSEC Knowledge.

SOM, A. (2007). Volkswagen in China - Running the Olympic Marathon. European Business Forum
(EBF), pp. 46-49.

PUBLISHED CASES

SOM, A. (2017). 15 years Porsche in China. ESSEC Business School.

SOM, A. (2019). A Tale of two Vineyards in Burgundy. ESSEC Business School.

SOM, A. (2016). Aditya Birla Group: Cementing India's Position in the League of Fortune 500
Companies. ESSEC Business School.

SOM, A. (2006). Aditya Birla Group: redesigning to become a fortune 500 company. ESSEC
Business School.

SOM, A. (2008). AF-KLM: ruling the skies. ESSEC Business School.
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SOM, A. (2016). Air France, KLM, Alitalia, Etihad: of Growth in Alliances. ESSEC Business School.

SOM, A. (2016). agnès b.: Timeless Fashion & More. ESSEC Business School.
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