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sûr contre la crise. 1st ed. Gualino. Lextenso éditions, pp. 141-148.
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Dualities of Care and Empowerment. Dans: Jennifer Takhar, Anna Schneider-Kamp, Shona Bettany
eds. All Change! Marketing and Consuming the Menopause Transition. 1st ed. London: Routledge,
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