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PRESENTATIONS AT AN ACADEMIC OR PROFESSIONAL CONFERENCE

SAXENA, M., KANKANHALLI, A. et LI, Y. (2019). Predictors of Adherence to Diet App Use. Dans:
23rd Pacific Asia Conference on Information Systems 2019.

ZHANG, B. et LI, Y. (2017). Senior Population’s Acceptance and Expectance of Wearable Medical
Devices in China. Dans: 17th International Conference on Electronic Business.

LI, Y. (2012). B2C Mobile Shopping Continuance for Consumers in China: The Effects of Active
Coping and its Antecedents. Dans: 14th Annual International Conference on Electronic Commerce
(ICEC 2012).

CHONG, G., DATTAKUMAR, A., SHARMA, J.K., TANDON, V., SMITH, R. et LI, Y. (2016). Digital
Literacies and Sustainable Development: Narratives from yet Another Tale of Two Cities. Dans: 16th
International Conference on Electronic Business.

FULOP, A., HENG, J. et LI, Y. (2021). Efficient Likelihood-based Estimation via Annealing for
Dynamic Structural Macrofinance Models. Dans: 2021 European Winter Meetings of the
Econometric Society. Barcelona.

LI, Y., ARCHETTI, C. et LJUBIC, I. (2022). Reinforcement Learning Approaches for the Orienteering
Problem with Stochastic and Dynamic Release Dates. Dans: 2022 Italian Operations Research
Society (AIRO) (2022 ODS). Florence.

GUEST EDITOR OF A JOURNAL SPECIAL ISSUE

LI, Y. (2014). International Journal of Accounting and Information Management. International
Journal of Accounting and Information Management, 22(4).

CONFERENCE PROCEEDINGS

LI, Y. et HOO TAN, C. (2009). Aligning CIO Characteristics to Business Strategy: An Empirical
Investigation. Dans: Proceedings of the 42nd Hawaii International Conference on System Sciences
2009 (CD-Rom). Institute of Electrical and Electronics Engineers (IEEE).

SPOHRER, K., HEINZL, A. et LI, Y. (2011). Antecedents of ISD Offshoring Outcomes: Exploring
Differences between India and China. Dans: Proceedings of 44th Hawaii International Conference
on System Sciences, HICSS. IEEE Computer Society.

DAWSON, C., LI, Y., ZHANG, H.Y., WATSON, D. et HUANG, W. (2013). Assessing the Relevancy
of National Culture in Predicting the Efficacy of Constraints in the Information Systems Consulting
Domain. Dans: Proceedings of the International Conference on Information Systems (ICIS 2013).
Association for Information Systems (AIS).
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LI, Y. (2013). Drivers for Green IT in Organizations: Multiple Case Studies in China and Singapore.
Dans: Proceedings of 17th Pacific Asia Conference on Information Systems (PACIS) 2013. Korean
Society of Management Information Systems (KMIS).

LI, Y., WANG, X.W., TEO, H.H. et WATSON, R. (2010). Dual Identification of IS Offshoring Call
Center Employees: Understanding Its Antecedents and Consequences. Dans: Proceedings of 43rd
Hawaii International Conference on System Sciences (HICSS). Institute of Electrical and Electronics
Engineers (IEEE).

LI, Y., TAN, C.H. et TEO, H.H. (2008). Firm-Specificity and Organizational Learning-related Scale on
Investment in Internal Human Capital for Open Source Software Adoption. Dans: 2008 SIGMIS
Computer Personnel Doctoral Consortium and Research Conference Proceedings. Association for
Computing Machinery (ACM).

LI, Y., TAN, C.H. et TEO, H.H. (2008). Open Source Software Adoption: An Investigation into
Motivations and Amotivations of Users. Dans: 14th Americas Conference on Information Systems
(AMCIS 2008) Proceedings. Association for Information Systems (AIS).

YANG, X., LI, Y., WANG, Q.H. et WANG, Q.S. (2012). The Antecedents and Effects of Consumers
Active Coping in B2C Mobile Shopping in China. Dans: Proceedings of the 14th Annual International
Conference on Electronic Commerce. Association for Computing Machinery (ACM).

PUBLISHED CASES

LI, Y. (2015). How to bridge the gap between an advanced innovation and the market needs: the
case of Starrymedia, a high-tech start-up in China. ESSEC Business School.

LI, Y. (2015). Launching a mobile game in middle east and north africa: the case of mozat, a leading
mobile app company in Singapore. ESSEC Business School.

LI, Y. (2015). Renault in China: increasing brand awareness. ESSEC Business School.

LI, Y. (2015). Renault in India: benchmarking against other industries for marketing successes.
ESSEC Business School.

LI, Y. (2015). Yek Mobile: the opportunity for global expansion. ESSEC Business School.

RESEARCH ACTIVITIES

Reviewer for a journal

Reviewer for IEEE Transactions on Engineering Management
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Information Systems Frontiers
Journal of Database Management
MIS Quarterly

Participation in scientific commissions or reviewer for a conference
1977 - Now: Reviewer for International Conference on Information Systems(ICIS) 
1977 - Now: Reviewer for Academy of Management Meeting (AOM) 
1977 - Now: Reviewer for Americas Conference on Information Systems (AMCIS) 
1977 - Now: Reviewer for Hawaii International Conference on System Sciences(HICSS) 
1977 - Now: Reviewer for Pacific-Asia Conference on Information Systems(PACIS) 

Member of an academic association
1977 - Now: Member of Association for Information Systems (AIS) 
1977 - Now: Member of Academy of Management (AOM) 

Organization of a conference or a seminar
2015 - Now: Program board member and Track Chair for the 2nd International Conference

on HCI in Business 
2012 - 2014: Track chair for “Mobile Commerce Business Processes and Operations” at

SIGBPS Workshop on Business Processes and Services (BPS 2012, 2013,
2014) 

2012 - Now: Chair Person for World Performing Universities Conference 

Senior or Associate Editor
2023 - Now: Associate Editor - Information & Management 

PROFESSIONAL ACTIVITIES

Consulting
2010 - 2010: Asian Strategic Projects (with companies) Supervised : StarryMedia (China)

and Yek Mobile (China) 
2011 - 2011: Asian Strategic Projects (with companies) Supervised :Renault (India), Renault

(China), MicroCred (China) 
2012 - 2012: Asian Strategic Projects (with companies) Supervised : StarryMedia (China)

and Yek Mobile (China) 
2013 - 2013: Asian Strategic Projects (with companies) Supervised : Michelin (China) and

Motong (China) 
2014 - 2014: Asian Strategic Projects (with companies) Supervised : Arkadin (India) and

Michelin (China) 
2015 - 2015: Asian Strategic Projects (with companies) Supervised : Deja (Singapore) and

Gawad Kalinga (The Philippines) 



2015 - 2015: Workshops for companies and executives : “Business Analytics”, for Danone 
2013 - 2013: Workshops for companies and executives : “Analytics on Digital Platforms”, for

Resort World Sentosa 
2013 - 2013: Workshops for companies and executives : “Marketing Analytics on Digital

Platforms”, (executives from DBS Bank, Economic Development Board,
Financial Times, Singapore Power, etc.) 

2013 - 2013: Workshops for companies and executives : “Marketing Analytics on Digital
Platforms”, (executives from Moet Hennesy, Polycomm, Economic
Development Board, etc.) 

2012 - 2012: Workshops for companies and executives : “Marketing Analytics on Digital
Platforms”, (executives from Singapore Press Holdings, Economic
Development Board, Total, etc.) 
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