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Science, 49, pp. 418–436.

SHAMSOLLAHI, A., ZYPHUR, M.J. et OZKOK, O. (2022). Long-Run Effects in Dynamic Systems:
New Tools for Cross-Lagged Panel Models. Organizational Research Methods, 25(3), pp. 435-458.
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ACTES D'UNE CONFÉRENCE

SHAMSOLLAHI, A., BELL, S. et CHMIELEWSKI-RAIMONDO, D. (2016). A Dynamic Perspective of
Relationship Repair. Dans: American Marketing Association Winter Academic Conference.
American Marketing Association (AMA), pp. B-26-B-27.

SHAMSOLLAHI, A., BELL, S. et CHMIELEWSKI-RAIMONDO, D. (2018). Interorganizational
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Relecteur pour Journal of Business & Industrial Marketing

Membre d'un comité de lecture
2024 - Présent: Comité de lecture - Journal of Business Research 
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